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CREATIVE ECONOMY AND HUMAN CAPITAL 

A NEW STRATEGY FOR PROFESSIONAL AND ECONOMIC DEVELOPMENT? 

 

Dra. Ramona Flores Varela1, Joselin E. Sanez Moreno2 

 

 

Abstract:  The idea that is the guiding thread of this work is to briefly present a theoretical 

and contextual path of a modality of participation of highly qualified human capital in the 

new market structures, considering the characteristics of the so-called knowledge economy 

and the existence of new sectors as an option to satisfy the labor expectations of the new 

generations that graduate from higher education institutions. 

From a brief summary of the direction the new economy has taken, based on new 

technologies and the use and management of knowledge, an approach will be made to the 

analysis of an emerging production sector, defined as the sector of the creative economy, 

which has positioned itself as a highly dynamic, interesting and highly suggestive economic 

activity for young people who enter the labor market today as professionals in the economy, 

administration and other related disciplines. 

This sector is winning the sympathy of the new generations for the freshness and joviality 

with which their activities are addressed, because by involving creativity, art and culture, the 

synonymous of play, recreation and recreation appears as a unique opportunity for paid work. 

Therefore, together with the referential and contextual analysis, we will try in this work to 

identify the new niches of the labor market that give evidence of how profitable it is to 

promote activities that stimulate creative thinking and innovation, as generators of 

employment and personal development. 

In a world of constant systematization of productive processes and with low expectations of 

well-paid and satisfactory employment, issues such as the one presented today can lead to 

public policy initiatives for emerging countries (where Mexico is one of the most recognized 
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), by integrating and considering more inclusive growth proposals where creativity, ideas and 

culture become key resources that reduce the effects of the slowdown in employment, a 

logical consequence of the accelerated progress of scientific and technological progress. 
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