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THE USE TOOLS AND FINANCIAL PRODUCTS IN UNIVERSITY STUDENTS 
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Abstract: In Mexico there are around 30 million people between 15 and 29 years of age. 

This group includes both those who have the economic resources to meet their daily needs, 

and those who face poverty and are forced to contribute to the family economy from an early 

age. However, in one case or another, resources are not always administered in the best way. 

The impact that the decisions of this generation will have on their future and that of our 

country is an issue that requires the attention of Mexican families, the academy and the 

teaching profession, the companies and the government, as well as organized civil society. 

Due to this, it is essential to join efforts to design educational strategies and public policies 

in accordance with the current context and with the needs and interests of youth, considering 

a long-term vision (Banamex, 2017). 

On the other hand, financial education should contribute to a deeper, deeper inclusion. It is 

not only that a greater proportion of the population has access to financial services, but also 

that they have access to useful tools that give them a better use, and responsible, to contribute 

to a greater social and financial well-being. For all the above, financial inclusion is a matter 

for the authorities, financial institutions and users, due to its effects on social inclusion and 

financial well-being. 

In response to the above, this work is born, the product of a larger research project in which 

they are trying to know if the university knows the use of tools and financial products. "The 

objective is if the student knows the use of financial tools and products." The methodology 

of this work was carried out under a quantitative, non-experimental, cross-sectional 

methodological approach to students of the 2018-2 semester. This proposal was applied to 

students of the Bachelor of Administration of the University of Sonora and, has allowed to 

detect and identify the levels of knowledge that the student of the program has, on the use of 
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tools and financial products. Also, implement some actions and activities that help strengthen 

and enrich these basic financial knowledge. 

The development of the study the survey surveys applied to a census sample of 35 students 

of Administration and, being processed the data obtained to be validated through the 

statistical package for social sciences SPSS 23. In the elaboration of an instrument composed 

of 34 questions of type Likert. 

To date, the advances allow assumptions such as: In the content analysis of the answers has 

allowed to analyze the attitudes and values with respect to levels of knowledge that the 

student of this career have on the use of tools and financial products in their daily life. 

As a result, it stands out that the unplanned expenses 6% women pay with their savings, while 

men perform it by 12% respectively; With regular income, women pay represented by 6%, 

followed by men by 5%. It is appreciated that they have some knowledge regarding financial 

tools and products. 

Therefore, an analysis is required, that is, training through workshops, conferences, etc. As 

professionals, it is necessary to master and experience in making decisions. 
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