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SOCIAL ENTREPRENEURIAL ATTITUDE DETERMINED THROUGH THE 

ANALYSIS OF THE DIMENSIONS THAT PROMOTE IT 

 

Romo Puebla Ciro Moisés1, Delgado Moreno Víctor Manuel2, Márquez González José María3 

 

Abstract: It is very important for Higher Education Institutions to encourage their students to 

develop an Entrepreneurial Attitude. In the last 20 years, the actions carried out mainly by public 

Universities to promote Entrepreneurship have imbedded in students' DNA the need to undertake. 

Some succeed, others do not. Hence the importance of detecting the entrepreneurial attitude. 

The detection of the entrepreneurial attitude is insufficient, it is necessary to detect the Social 

Entrepreneurial Attitude. The present work, the "Social enterprising attitude determined through 

the analysis of the dimensions that promote it", (specifically in the students of the Marketing 

Degree); analyzes the problems in the processes of formation of the social entrepreneurial attitude 

in the Universities. The objective is to analyze the existence of the Social Entrepreneur Profile 

based on the dimensions that promote the development of the entrepreneurial attitude in the 

students of the Marketing Degree Program of the University of Sonora, considering the hypothesis 

of the dimensions in favor of the formation of the attitude of social entrepreneurship. This is a 

descriptive research, with results that provide knowledge of how the student perceives his 

preparation to develop a positive attitude towards social entrepreneurship, thus helping the 

Program of the Degree in Marketing of the University of Sonora to generate diverse activities for 

the promotion and strengthening of the entrepreneurship program, generate lines of action to 

encourage and support the entrepreneurial attitude and update curricula for the benefit of their 

students. 76% have an entrepreneurial intention, 70% consider being prepared in their 

psychological profile, their personality profile 62% and 82% in their entrepreneurial profile, 54% 

consider that the degree program that has so far attended, influenced to generate an entrepreneurial 

attitude and 83% do not know the Institutional Entrepreneurship Program of the University of 

Sonora. 
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