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Abstract. It is very important to know the culture, the habits and customs of sonoran citizens, 

thanks to external influences in their different forms, people and their cultures are modifying 

their way of consumption. In that way, the wheat tortilla takes notoriety since being a product 

derived from wheat, which was brought by Spaniards and adapted its variants in these 

regions. 

Sonora is the largest producer of wheat in the country; therefore, it is a point in favor that 

wheat and flour tortillas are basic ingredients in the meals of the people of Hermosillo. 

You must know what are the factors that determine the consumption habits of products in 

Sonora. The main objective is to know if the feminine gender influences the purchase 

decision of the wheat tortillas and to know if the level of income of people is determinant in 

the consumption. 

It was made with a mixed methodology; the qualitative part was by means of a focus group. 

In the quantitative part, the measurement instrument was the surveys, which according to the 

current finite population of Hermosillo to obtain a 95% effectiveness of the preferences were 

of 384 items, these were the basis for obtaining the objectives, in addition to the assumptions 

about female gender and income level, cross-tabulations and proportion tests were applied. 

With the hypothesis it is reaffirmed that women have purchasing power, where there is a 

difference in consumption by income level, where the higher the income, the less tortillas are 

consumed. 

                                                           
1 Licenciatura en Mercadotecnia Universidad de Sonora.jose.marquez@unison.mx 
2 Maestría en Mercadotecnia Universidad de Sonora cromo@eca.uson.mx 
3 Maestría en Marketing Promocional Universidad del Valle de México. imagen.charalambos@uvmnet.edu 

mailto:jose.marquez@unison.mx
mailto:cromo@eca.uson.mx


 

63 

The bases of this study are indications that society preserves the female gender as the 

determinant in the purchase of wheat tortillas and having a significant difference by level of 

income helps us to better understand that society changes its consumption behavior 

depending on the socio-economic level to belongs. 
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